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Greetings

It is often said that Gray’s Sporting Journal is a publication for discerning sportsmen, but how does one
qualify what “discerning” really means? We figure it means our readers are particular about many things,
but especially firearms, fly tackle, apparel, and destinations. They're also particular about what they read, and
Gray’s has become as much a part of their lives as granddaddy’s shotgun, a beloved bird dog, or a treasured
bamboo fly rod.

Every year, we hear from dedicated subscribers of all ages who have grown old or grown up with Grays
Sporting Journal. Some may have discovered it years ago, sitting fireside at an Alaskan lodge or huddled
around a deer camp stove. Others may have come to know it because a father or favorite uncle introduced
Grays to them in hopes that they, too, might appreciate its understated elegance and sophistication. Either
way, generations have been brought together by a shared passion for fine literature, wing shooting, fly fish-
ing, and an appreciation for good stories, well-written, about great adventures in faraway places, accompa-
nied by beautiful, world-class photography.

But there’s also this: Integrity. Gray is free of gratuitous product mention, and after nearly five decades
remains loyal to its original blueprint of relying on random, unsolicited submissions for content. It was born,
and remains, a true and genuine literary journal. No other publication in the outdoor industry can lay claim
to this unique recipe, which is why Gray’ continues to stand out among its peers.

Today, Grays Sporting Journal abides in people’s lives because it delivers on the promise of birds flying
on opening morning or wild trout rising to a hatch. It helps you fondly remember where you've been, and
dream of where you may one day go. It speaks to you with writing as beautiful as the art scattered through-
out its pages and the photographs that speak to you in ways that words cannot. Thriving in an ever-changing
world, not because it’s like other hook and bullet publications, but instead because it is so very different.
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« JOURNALISM

Highest Quality

Gray’ Sporting Journal caters to sophisticated, highly-accomplished sportsmen, intent on exploring
the why of their next fly presentation or covey rise. Offering world-class journalism, unparalleled
photography, renowned sporting art, and an unmatched dedication to providing the best in outdoor
sporting literature. A high quality, unique reading and visual experience for passionate outdoor

enthusiasts.

OF OUTDOOR LITERATURE

® Grays is the only publication that offers high-quality sporting fiction,
non-fiction, poetry, and photographic essays. Our readers are a collection
of dedicated wing shooters, fly anglers, big-game hunters,
conservationists, and collectors of sporting art. Our subscribers demand the
best—that's why they choose Gray s.

® Gray's is printed and published on high-quality paper meant to enhance
the presentation of fine art or photography that is part of every clean,

exquisite design.

® Gray s features seven editions annually, includes GRAY’s BEST selections
for best new products. We also engage our audience through forums,

videos, and event listings via our website and presence on social media.

e Each issue features literature, poetry, photographic essays, and
incomparable human experiences. Our recurring departments include:

Expeditions, Traditions, food, recipes, and art.

Since 1975
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Impeccable Taste

*67% of subscribers own a weekend/vacation home Gr ays

*40% of subscribers invest in real estate Sporting

*20% of subscribers own a farm Journal

*39% own an ATV or utility vehicle The Bird Hunting Edition

+95% make avg purchases of $3,000 online

*40% plan to purchase a vehicle in the next 12 months
*40% plan to purchase real estate in a few years

*75% of subscribers shop local specialty retailers
*63% shop local “big box” retailers

+49% share their knowledge with over three people

It iRAY'S
BEST

=

*20% of subscribers own Sporting property
*71% own a dog

*96% of subscribers are gun owners —

*70% own ten or more

*77% buy ammunition off the shelf.

* Shotguns and handguns are most popular to own

*91% of our readers fished the US, Lower 48 states

* Canada, the Caribbean, and Alaska are the next most popular destinations Gray’s
*Readers own 3.5 pieces of marine / boating equipment Sporting
*98% of our subscribers have been fishing for over 10 years Journa_l

*80% of our readers flyfish The Fly Fishing Edition

* Saltwater is the most popular destination water

» Redfish is the most popular saltwater species

* Bass and Trout are the most popular freshwater catch
*31% of subscribers reside in the suburbs

«27% reside in rural areas

Source: AAM 2016, Readex, Next Mark data, Armonk, NY and DJG Marketing, New York, NY



«~ AUDIENCE

Refined Intellectuals

* Avg audited paid subscriptions 20,350 *Number of Years Fishing 51
* Subscription price $39.95 +Fly Fish 80%
* All Types of Fishing 90%
*Male 99% *Freshwater 93%
* Married 84% *Saltwater 52%
* Household Income $332,251
* Avg Household Net Worth $3.1 M *Number of Years Hunting 46
*Hunted in last 12 months 86%
* Avg Age 63.8 Upland Birds 85%
*35-64 years old 46% * Waterfowl 58%
*65+ 53% *Deer 54%
* Professional/Managerial 86% *Turkey 41%
* Sales/Service 6% *Small Game 27%
*Other Big Game 23%

* Gray’s Sporting Journal subscribers spend an average * Gray’s subscribers have spent $2,607 on an average
of 1 hour and 45 minutes reading cach issue. fishing trip in the past two years.

* Gray’s subscribers have spent an average of 29 days * Gray’s subscribers spent an average of $9,540 in the
fishing and hunting over the past 12 months past two years on hunting related travel.

* Gray’s subscribers can afford to travel the world in

pursuit of hunting and fishing opportunities. ¢ Circulation by Region:
* 68% have a net worth of over $1 million or more. Northeast 20%
*55% of Gray’s subscribers have reserved a hunting South Atlantic 20%
lodge, guide, or outfitter in the past year. North Central 21%
*75% will do so within the next three years. South Central 16%
* Over half of Gray’s subscribers have used a fishing West 22%

lodge, guide, or outfitter over the past year.

* Nearly 70% will do so again in the next three years.

Source: AAM 2016, Mediamark Reasearch, Inc. - January 2016
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“You girls want Daddy

o catch that B old fish for you?” I joke. We dre
o a highledge over a clear creck where the current
over the centuries has cut a deep channel through
a hammock in the floodplain, 4 ditch o0 wide to
jump across. Beneath us
Toot garfish i suspended in th
toothy bill nearly a quarter ofis length.

“Oh yes, Daddy. Catchiel CatchitPsqueals Maisy:
Mary Catherine,in the third grade,is dubious. She.
ollsher eyes.

16 my day to play with the girls—Daddy’s Day.a
day outside. We've come downsiver in my johnboat

the johnboat where veins of clear wter trickle into.

the honey-colored Flint River south of Albany; Ga.
‘We peer over the high bank at this prehisoric
ercature immobil n nearly sagnant water: ] know it
ashe because females are lager I'e caught gar nearly
her size with a piano wire noose and sltwater tackle,
smallr ones on a fly rod with unraveld strands of
nylon that tangie in dovible rows of azor-sharp teth,
but thisisthe larget ongnose gar Tve cver seen.
Of course,  have no intentions of actually trying
o catch this garish cven if 1 had the means to do
it This is my fist outing since a heart attack and
coronary bypass operation. Tim taki sy
allergy to catheter dye briefly stopped my clock
during the angiogram. Fuly conscious Td watched
the snake-lke catheter enter through the aorta and
spit a dark cloud of fital dye into the chambers
of my heart. T watched the monitor flatine, saw
myself die. From outside my body 1 watched the
doctor and nurses working to bring me back, saw
the infimous tunnel of bigh light. The cardiologist
cha shot of adrenaline into my heart
T spent a month in the hospital while my immune

14 - G SportingJornal - rassspningionnna.com
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Sometimes grabbin’
hold is the easy part.
By O, Victor Miller
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69 TRADITIONS Edited by 1t Ryan |

: Winchester

On the river as classroom and trout as teacher

Angling
by Scott Sadil

By Sir Edward Grey ‘
(Adapted from Py Fishing by Sir Edward Grey London, 1999

here must have been sbout a fortnight

s during the it forthe opeing ofthe e
Of the trout fishing scason e when 1 | ebing s pening of the net |

first went to Winchester in September
1876, but T was not then in a postion
o take advantag of it. Most boys probably look for

fishing season. The trout could be watched in the
Tichen much more casily than in northern searne
they were there before our cyes. On mild auramn
s e coud vt g, e o \

R ward to the firs days at a public school with alarm
and awe. Tt certainly v so with me, and | remenn.

them were lager than any I had ever hooked. Warn.- |
ber vy welldiscussing this fecing with 4 contemn-

o be caght casl, that with few exceptions no one. |

oy at 4 prepartory school. He and 1 had both |t school e b caghe ey e s
oyt b Had Caght ays the taiions wers of
i whic bl "'
: . evenatpri- | markabl excepions, bt ven n g e
Kot e schools and weagred tha we looked forward | verenotvaneig e eyl ho sy o |

with dread to exchanging it for the plung into the
unknown which entrance into a public school apy
peared (0 us to be. Nothing stands out more clearly
in the memorics of boyhood than the first days
first school, and affer cherm rh

would succed sgain, Neerthelessthetout wer thre
i 0 be scen taking flis and nothing but exper. |
encecould e destroyed my hore -~

N Vicland
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@S ART by Brooke Chitcers

John

wan

Son of Maine, stepson of the Bahamas

68§ POEM by Michael PH. Stanley
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like a trou

d
s landed like a rout in that € r
e e conds i

comes about, not in those

ing ove ach brok fr the ot ting go of it impres- | an points as e moreh s Gaspé tas, P and Bommemade ke mountin-ringed Rangeley Lakes near the Ca
o ndedly weave the i sions is never easy. Is | In fuct, John Swan (b, 1948) makes his home Bots ae the min character in many a com- | nadian border. | was taught 0 shoot nd fy cae
S i e paen e and confile temping 0 hod on o P | and sudio in he righty hisore Stoubeter di postion—canocs painted upriver (0 the unknown | fom 4 mastor—my grandithen Gulfond i b
the vetsbend vl it vesul nymph ss0% B Period or Kan- | ict in Portand,  neighborhood it decp toots in around the bend or cmpty esing on shore, while | camp on Kennebago Lake before 1 con semernber
s e mimutspeading it sl mph
L coof plting

hard-worked fishing boats crowd the wharf in a | As kids, we swam and fished, ied f
will at st coa the prin o B [ihing boaty i

is Mainc’s iconic Rangeley Boat, first buit in 1869 Equaly lucky for a kid demonstrating artistic tal-

shot grouse

dinsky’s Der Blave Reiter | timber that is supplying shipbulding fumber,cspe-
years in Manich. And if | cially mighty white pine masts, o the British Navy
you first experience John | in the decades before the American Revolution, In
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' elation lies withit
Rathet, 1 fecl the origin of Love’s elation i

i cvring Svarls paintings atan Up- | those days, the King’ government appointed st 0 meetthe demands of fishing Lndlocked salmon | et was his othr grandmoshe, Myt an accom,

insome bl ot it per East Side Mk y agents” a s d ' lylakes, holding steady | plished by and painter. She showed

over b bt barbed i et Vork wines,youl want f say forever in the s | e -down “V* ecring e o s o e in fivefoot waves for  rowing e with one o | i an il fanaing o avis nd o

. old myths with new desire—bindiog e light and brery ki of is witerolors of | own forsts hd been dpletd by the 17 cenury o stnding fycasters “They'e the classc Ameri-~ | *You know you could do that, o0 Unfortunacly

a ther through all tho Bahamian bonefishing. Maine—and its boats—are in Swasis blood. The can sporting boat,” says the avid anglr who con- | Myrtle pased away before she eould enjoy Johis

t antlc Tt whatholds hefy together vl I patings such a5 Ao Fls, Swans ges- | son of a local bunker and schoolescher cplained ‘ feses to owning three 1 fi on Rangeley s dAn-

in "T“‘“’:“"’ "‘:L fajealous elm. To me impending weather, their wooden skiffs and green | boats were part of growing up in Maine: waterski-

back 1o bis mother’s pareats, both accompiished | Feeration; Ducks Unliited Incemationsl Avsof
|y i st s besween Bene perch an =t the corc" who, among oxher ocupa | the Yeur (1987, an the 2017 B & Trpon
e e oflove that e he angl sapory i ofHis West Iics works re so isinct | catching an occasonal pickerel whi ey hoping ; o fine. | Trust At of the Year. His one-tman shows b
e been rovered | plessurs of put A el s ot ol the angler sk ihaethe i sid of bis cisenceand nsicaion al- | for wild bas. “We sk s with st e “JOURNAL 4, e Amerian Muscum of Fly Fih-
dante almon Bt O e A | ves—Joseph D. ol e Toen sun-uplout mostcomes a5 a surprise. For Swan s even more r | the docks. Along th isands nd vockpie,we vt b Seat Sady B

I
dor Art Lee on
James Woods on

Fyear-old cwe_caning of &
. s, Adantic salmon have

the aerial ares bend r
Jopes, perchance, o feela twitch upe
ey head of o ey

- e he iery o T T ——
that. Tn mwm;“““ W celebrated quarry of | of Pnnd; ;‘:n b.,\‘dfy;‘\ h c,'immucmmhmhﬂ' Sprting ”
 the most glamorous and ther | glersand gides el moment ey Heaer 0 Bt
e o Eusopeand North Amer e e Nelw Withod e high e Frnles ks he e
e sl ey b log OO | oot "l thes heauteous tings o

ks a fih, but i€ the iy

i mging
D oo “No fish other than trout

on Joe Cullman. We think the Angler
led,and

and Charls Gaines note,

i e Tournaly ‘
ot Amercan periodical b oublisheda | s The |
much of thit w By |
ke o G @5 ANGLING by Scatt Sad |
Treasury: 75* 4
on Foundations
40 pages,$45), .
L]
o

g g

Canadian angle
and a concern {
fime, post-war
the principal ¢

Frstappeared it
sociations news
inctive voice f
angling and,ast
ing environimen
Treasury;nowa.
in 1975 and cov

Tideg

b Ty
5 young b o
7 Lo et ol gy

d Fis

o began i eamest, fik

L

though e b <50 many
o SHEth s i i EOYI08 ey 5008 i my i,
i o 7 1 i g e 8 [ eding g WO T et PR Oy 1)
e less moon gm0 T g | 2500t i 3 on e that big tideg g or
uscred appe i g 5T e ey | PG e 1O
can salmon ang e ocen 1 tdes grey g | SE0n. Stgy ides,juse g8 U100 35 iy ghe.
S s e | g | i of e % P o ey g
they became gy 77 1 fe Id Englgy w790 Wt neap i, g
“Wh : mall ther gy ot ord describing ol e —trom
[ rrow T «‘m( and lo P ot g ibi 'Viwnmcrbmg withous
o s an all by g |10 Mt 1 me O VN g, g
an — Om‘ ) . 10 o i shoud s the gy . W v o
" eyl gy - !
5 g e P 16 M: Frins e
i e truly wild anymore? S 0 | i e o 2 e
118 - GraySprt : ietime, any gy, oyt | W words b il tong, oy e
:Isan t}””g yw + generally acepted that anglers from the UK uch i gt Sl the |2 0 g 4 0
¢ WO . Doricdesair | and € geney SEREL L tion of out species curtey e caty - | Y avid in dhe f, " pole
—— | Tan by fc sedes SETER o of B lockonsarourd the workd belcing o e sasang e o o B abence iy o B4 el g
. inenon her s o 0 entet 03 GG e fvorble oatons awound he ol 8 the carth s o B0 WOrds st g * 1Bl sequene o
. . turbid stream, 1 need o | s to o and why. Tnstead, T vant S s good et sl i a i nigung  he ey o | ity e (TG he iy o oo
if entering a roiled an tep and | bt bl e, one told clsewheze many times before, % ound. ide | tides, s i picture iy o
s One wrong sf calk about fish. . e out,“indig- | tale, one told cl out cggs of various spe- A Featupag £ PO i 1y g1 S PIOUTS in aich
i ject carefully. One | « the word “natve,”Singh poiats out St of the 20° century ared success- P 0 gy i | et so o Y g ang gy
approach this subject ty- | e ot o o mel:buxﬁ,rfmmmi\ e oo Ancic d i i m”m«mn,fr,m.,u, i yn: h]“’mew,m.,,,i,;{'
s e el Indigenous i, a most of s | SENTETLEL g i isory . ] Bttt :
down T go. from the com- | funa g el g B S O b | ly—ndhe s need TR RO - e vas o s g
. e he fb tha e hercs n old sy il ¢ e 825 dafm
. 1ndigenicty, a noun, comes - andesand the phrae e B B0 PO | e, s old i b SR O g g, | A o 8 e,
Thmdea"f‘“"‘jff“ 2 s from the Latin indige- | s v, e 0 | e s ngg e 1 ke o o e g
AT hich itsel N ur glory shoved up and began s that“Tn Paagonis, God e SPortingo
mon adjective, indigenous, WHIER TS, 4 The word indigenous, | St g | W S S
i, meaning e m‘sph giﬁ carlier this year in the The New ‘ “‘“‘”“é"‘ meantor et Thm%m:;,mu‘w sound, He may have forgoteen th salmor T
according to Manvir Singh, writing ol people and lands they lost to | ,mwum/,m:.;m:'l:f‘s::m“‘jm; it "
Yorker about the question of aboriginal p been used in | o ok it | [ e e

1 s eons. ocky e Th B (e s rm o
C?lﬂ“y“‘hs‘.s, us‘;ﬂtu]iast 15PSZ, when a diplomat referred t© Sam;};/c | e s
EnghISh'S“;C'zeria as ‘Indigene, or people bred upon that very soyle. |
peoples in Sil

e mow famous population of big sea-run brown.

paringgamalcom |
4 - Gy Sprting Jarnal - BSOS




We know our readers, and the Gray's Gear & Lifestyle column is written to showcase
an ample variety of items we're sure will be of keen interest to their wide range of
tastes and interests. Here they'll find hidden treasures, new products, gift ideas, and
unique, must-have items for home and field — all chosen by Gray's, with the
sophisticated sportsman in mind. —Mike Floyd, Associate Publisher
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concrete surfaces, keeping your shoot™=~ ==~

WWW.AMmMOUPUSA.COM.
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from M
he Hellgate Hatchet (8375) )

COMPANY i the ultimate camp companior
chop wood, clear a site and stst ftes,
having edge that can be used in liew
hunting tasks. It weighs less than a pount
belt, and has a Parkeri

d of the same 1

O brand knives, and it comes vith a Kydex sheath
Tocks in plce for safety and casy access. Free sharpening
Jife, www.montanaknifecompany.com

heath that

“und comfort regardless of terrain.

he hunters and engincers at BIOAT

munition) are dedicated to creatit
chells that help upland, waterfow] and b
behind—all without sacrificing perform:
same as conventional shells, BIOAMM
to avoid leaving plastics and potential €
cleanup and assuring a more pristine ¢t
come, Available in 12- and 20-guuge, shy

TLSON has teamed with recording artist .Chm
Stapleton to create the new Traveller Collction, 4
five-piece ensemble that melds the iconic Scanyle—blas:(
it i i artist
72 - Gray Sporting Journal + grayssportingioun brand’s superior me(smﬂ;\sh\p wlt: fh:(;;niﬂﬂx:gﬂ o
» i ich dry-waxed rips
expression. Created with dry-wore dopp Kit, backpack

S Gear & Lifesryle

" Bison Leather Range Bag ($500) rom DULUTH
PACK will have no rivals when it comcs o being the
best-looking bag at your shooting club. Weatherproof YKK
ppers and a dursble shoulder stap offer longevity and com-
fortable mobilt; but the real story here i the exceptional bison
leather constructon that will only ook better over e, Thowr,
a seinforeed padded bottom, plus a frone guseted pogch and
double-zippered pocket that opens the main corpartmen,
youl have ample room for shells,shooring glescs and
accessvones. It measures 9"H x 12"W x 9.5"D with a 17-liter
capacity, giving you plenty of room to keep yourself organs
And ith Duluth Pack ifeime warranty ti o velf;igk:y‘ﬁ

Mllever need to buy.www.duluthpack.com

last shooting bag you

first few outings are
‘The new Flyweight Shirt
Tt features a pair of chest
pockets for plenty of sto
ing and breathable,
ing plenty of frecd
four-way stretch cor
birds may or may n

fortable. Also available in camo, www.huntcordia.com

VA fthe youte faming commecialy or simply masaging
your sporting property for wild game, nobody nceds te qol
you that invasive species—wild pigs, in particular—have be-
come a serious problem. The Thermion 2 LRF XP50 PRO
Thermal Imaging Riflescope (6,600) from PULSAR is
here to help. With an impressive 10 hours of batsey [
the powerl 6403480 microbolometer resolution dotects
heat signatures up to 2,000 yards away. The angefnder &
et o575 yard. Aditions stures nclade 10 el
shapes in nine color modes,fve unique profiles 2X. 16X wmagni.
fcation, buit-in photo and video cpabifie, s pictre - mure ot
Allsfi in love, war and swine eradication. wwwpulsar-meon -
"

Gras Sporting Journal - grayssportingioumal.com

N e

i v tryi ake a mess, but somebody
 do things the hard way? Nobody's trying to m |
~ V o s clean upaffer a day on the clays course. The va;ouy;;a
shotgun shell (starting at $399) will quickly gathc‘f shells and zmso:gzp& L
i basket for easy recycling sal.
0 10-gauge and put them into a removable i
onnilzilc e ranging from 18" to 43" it works equally well on grass, dirt or

(ONTANA KNIFE
enabling you to
all while maintaining a hair-
of a knife for many of your
d, wears comfortably on your
red 52100 carbon steel blade. The handle is
bulletproof G-10 materials found on most

/A is @ mid-weight, wa-
S unting, Durable ‘
nd debris, while i
ity to prevent overheating. Vibram ‘
o sl hinge enbances mobilicy |
footwear, but rather an |
relaxingin the outdoors |
er options. Ideal for i
wwiwlasportivausa.com

i 9) fro

he Nucleo High 1T GTX (823 L

zsp(:mf\m ‘ical for hiking, backpacking and e
Nubuck lesther povides asofid outr shell o

Nano Cell inserts deliver m\(standgﬁg l‘-:rm:":

’ g N

e offrousanding racion and g nd ¢ BV

“deal boot for knocking around camp.

‘without having to worry about going all

Jate fall and carly spring excursions-

Dovc season is upon us, and it should't come as a surprise that the

probably going to be hotter than weld like,
(855) from CORDIA s the perfect solution.
flap pockets, plus two large, zippered interior
rage in the field. Quick-drying, moisture-wick-
the Flyweight offers UV protection while maintain-
lom of movement across the shoulders thanks to 2

mbination of 92% polyester and 8% clastane, The
ot arrive, but cither way you don't have to be uncom-
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Mike Floyd, Associate Publisher
mobile 706.231.0826
office 706.823.3739

ding 10x42 Bin-
BX-4 Range HD Rangefin
2i.$;v(’sl,wo) from LEUPOLD & STEVENS helps
o spot and range targers at the same time without wietr
z/:h\ag;)e seconds switching gear. A high comrftsl mdhvk =
iplay deives easily visible readouts in any light, whil
Jdis proprictary El al Sy .

‘:g»odusskpimige ransmission without glare. The 2}( 4;33::

etive targets at 2,600 yards,tees at 1,600 yards and €ett
e ame out to 1,100 yards. Waterproof and fogprook, it
b sonfigured to operate with the lefor ight hand. Learn
mote by visting wwveleupold.com-

Knives from his Spartanburg,
Tt became his full-time endeavor
created blades for clients as varie

his crafismanship, featuring
Ladder Pattern Damascus st
exquisite curly-maple handle. T
press or pover hammer

an assortment of mant

rtcustomknives.com Wi
fions for both kitchen and field.

d base camp,
ernight deer or clk hunt needs a goo e o
o g 3200 o W DL e
s 2 venail, four.season canvas workhore that feate® :
ippers and a 16-0z polyviny
tched scams, top-grade zippers an .
s propricary shockabsorbing grounding system- -
Muliple windows and large doors let you enfoy
the view, while four strategically placed cyexli‘lzg 3
vents promise excellent v:mila(ioé\.'“\:ms i
i ith fire-retardant materi
a stoe uck made ith i seasdant mas =

O RVIS is convinced your dog needs to !
sleep just as comfortably as you do. The |
RecoveryZone Therapeutic Dog Bed ($298. |
$429) promises faster recovery times for active
dogs and a more comfortable sleep for those that .
are retired affer years afield. Serene Foam, which is 40%
hgh(:r .than traditional memory foam, distributes weight, increases
circulation and reduces pressure on jois and musclos. ahi
ing top layer irflow and by
premium pholstery and hidden, no-
with embroidery available upon reque

tsand s, while a temperature-regulat-
 Mack hable, the bed is adorned with
chew handles. Available in four sizes and six colors
St www.orvis.com '

s time to embrace the aging process with the

I BAJIO readers ($229). Creed or angles whoy
appreciate premium optics on the water but could use
abit more power to focus on finer detals like tying on
flies, untangling wind knots and reading instrumenta.
tion, the readers are available in magification powers
ranging fiom +1.50 to +2.50. No more switching back
and forth between drugstore readers and your favorite
fishing shades; one pair does it al, providing a buil-
i line'bifocal on.the back of the lens that is nearly
undetectable when viewed from the front, Available ip,
20 different styles,including the Palometa (pictured
here), with green mirror, blue mirror, rose mirror and
gray lens options. wwwbajiosunglasses.com,

I naworld awash in synthefic stocks
n the other direction with its new,
four grades of Turkish walnut with

10-round rotary maguzine and a free-floated 20" barel. The adjutabl

and polymer frames, SPRINGFIELD ARMORY
heirloom-quality 2020 Rimfire Classic 22LR (8529-§
dual-cocking cams for fast cycling,

has admirably gone
1,099). Available in
the riflc features a hard chrome bolt,a
trigger can be tuned to your liking, but
a gun that harkens back to a day when
0 pass down to your grandehild, know-

you do. wwwispringficldarmory.com

already delivers a crisp, clean pull

i isp, clean pull at the factory setting. Above all this is
gel;ss design and imeless beauty ruld the day.Irs a rifle you'l b proud
inghe orshe will come to appreciate s old school appeal just as much as

ingly beautiful. Visit hi
functional and bm‘h‘ﬁ::%iu’u o an exceptiondl range of 0p-

and the Avalon Bell

ﬁ‘J

i SER began making custom

former US. Maine ROSS 8 ench bac i 1956,
‘o 2004, and since then he has

s th Shor Show and Ldtatod
$650) is a striking example of

e e e e H:E:::—(snch blade of 1084 and 15120

e, 416 Stinless Corby rivets and an

but instead uses a 150-pound anvil and
" tools to create knives that are both highly

is website at WWY.
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Gray’s
Sporting
Journal

~ THEMES

Gray’s ‘
Sporting

ourn

The Fly Fishing Edition

March/April: The Fly Fishing Edition

Our kick-off issue of the year dedicated to offering Fly-Fishing features,
expeditions and gear. A favorite keepsake edition of the year also includes
Gear & Lifestyle product selections by Mike Floyd, popular columns
focused on Sporting Art by Brooke Chilvers, Fly Fishing by Scott Sadil,
Shooting by Terry Wieland Books by Chris Camuto.

Gray’s

Sporting
Journal

May/June: Fly Fishing & Spring Hunting

A mixture of spring hunting and Fly-Fishing features that prepare
readers for early season hunts and fishing trips. We’ll also feature our
spring Sporting Art Gallery along with Gear and Lifestyle content.

Gray’s
JSportall]ng

ourn: o 5 G
o | AUIGUSt: The Bird Hunting Edition
An edition dedicated to Upland Bird Hunting. Each edition includes
columns by our award winning contributors including art, books, fly-

fishing and shooting.

Gray’s
Sporting
Journal

"The Big Game Edition

September: The Big Game Edition

Our Big Game edition of the year includes big game hunts and the people
and personalities behind them. Also including our Gear and Lifestyles
department where “personal shopper” Mike, selects fine gear you’ll need for
your next luxury hunting or fishing trip.

Gray’s
Sporting
Journal

October: Upland Birds & Big Game

Crur Issue dedicated to Upland Bird Hunting and Big Game hunting stories
us well as the finest escape travel experiences. Our Advertising section,
Sporting Property Showcase highlights properties that offer luxury hunting
and fishing amenities and lifestyle.

Grays
Sporting
Journal

Nov/Dec: Late Season Hunting & Waterfowl

A late season mix of hunting, fishing and waterfowl including Gray’s Gear &
Lifestyle. Plus, our Annual Gray’s Gift Guide section catering to online and in-
store retail items for the holidays.

ggg;gng "he Expeditions & Guides Edition + Gray’s BEST
Jour‘nal. ] Our 33rd Annual Guide to the World’s foremost sporting travel destinations.
éé’?fu%i‘:eﬁﬁmﬁ This edition also features our Annual Gray’s BEST award selections. Our

editors choose their annual favorites among the vast array of new products and

RAYS
| B

services in the Sporting market today.

Mike Floyd, Associate Publisher

* dates subject to change

m. 706.231.0826 @ o. 706.823.3739 mike.floyd@morris.com




«~ RATES

FREQUENCY

FOUR-COLOR:
FULL-PAGE

TWO-THIRDS
ONE-HALF
ONE-THIRD
ONE-SIXTH
ONE-TWELFTH

PREMIUMS: (Publisher approval ONLY)

Inside Front [c2]
Page One

2-Page Spread [C2+Pg 1]
Inside Back [c3]

1X

$4,990

3,860
3,080
2,030
1,340

3X

$4,750
3,720
2,950
1,970
1,290

3,200 / Annually

6,000
5,700
9,945
5,415

5,700
5,415

6X

$4,400
3,480
2,740
1,850
1,190

net rates, per Issue

5,280
5,016
8,750
4,765

Gravh
Sporting
Journal
e

April

The Fly Fishing Editictt
Our Spring Edition dedicated to Fly Fishing.
Advertising opportunities include, featured
Lodges section and our annual Fly Fishing
gift emporium.

Ad Close: 1/29
Materials Due: 2/19
In Home: 3/25
Gray’
Joortne
September

The Big Game Edition

Revisiting an old tradition of one Edition featuring Big
Game hunts and the people and personalities behind

them. An advertising opportunity is included featuring
a Big Game Lodges section.

The 50%

Anniversary Edition

May/June
Fly Fishing & Spring Hunting
A mixture of Spring hunting and fly fishing. This

issue is also home to our annual Sporting Art
Gallery and the Real Estate Buyer’s Guide.

Ad Close: 3/1

Materials Due: 4/1

In Home: 5/7
Grays
Fhoree

October
Upland Birds & Big Game Edition

This Issue covers Upland Bird Hunting and Big Game Hunting stories
as well as the finest in escape travel experiences. Advertising
section, Sporting Property Showcase highlights properties that offer
luxury hunting and fishing amenities and lifestyle.

Ad Close: 7/22 Ad Close: 8/16
Materials Due: 8/12 Materials Due: 9/9
In Home: 9/17 In Home: 10/14
Worldwide Directory to Hunting & Angling Destinations . FI’ -
Gray’s Expeditions v g

Sporting

Journal

2023 Expeditions
Al

Mike Floyd, Ass

& Guides

Expeditions & Guides + Gray’'s BEST

Featuring Gray’s BEST Annual Awards, celebrating 33 years of top luxury
hunting and fly fishing lodges and destinations located in the US and
Internationally.

Ad Close: 11/04
Materials Due: 11/25
In Home: 1/3

ociate Publisher

m. 706.231.0826 | o.706.823.3739

Gravh
Sporting
Journal

o

August
The Bird Hunti®g Eaition

One of our dedicated upland bird hunting editions.
Advertising opportunities include a featured Lodges
section, and our Wing Shooting Gift Emporium.

Ad Close: 6/10
Materials Due: 7/11
In Home: 8/5

Grays
Sporting
Journal

Nov/Dec
Late Season Hunting & Waterfowl

Enjoy this late season mix of hunting, fishing and waterfow!
features including carefully selected Gray's Gear & Lifestyle
products. Plus, our Annual Gray's Gift Guide section catering to
online and in-store retail items for the holidays.

Ad Close: 9/16
Materials Due: 10/7
In Home: 1n/mn

* dates subject to change

Gray’s
Sporting
Journal

Sporting Emporium
formatted ad section options
ONE-HALF Page

7" x4%"

Quarter Page: $695 / Half Page: $1,195

mike.floyd@morris.com




GSJ DIGITZS I 17,800 eMail subscribers

¢ 30,000 avg monthly pageviews
6700 FB followers
11,500 avg monthly sessions

Prominent home page presence s Bt ki
for four weeks F’
« Advertiser message -
* Includes one Facebook Post
* Includes a 300 x 250
* Also includes an e-blast to our
VIP list (3,500 recipients)

$1,250 four weeks

v wciotet  mesidh e wres oo (NN =

* 300 x 250
 Delivering an average of 12,000+ impressions

$275 four weeks

&+
e L
LATRLY FLATUSES LATHET Bl'ws e A

* 620 x 250
 Delivering an average of 12,000+ impressions

$450 four weeks

eBlast

 Advertiser produced message
* 17,800 unique, opt-in email recipients
$1,200 per blast

* Advertiser produced message
* Delivering an average of 12,000+ impressions

$400 per month promotion

* Advertiser produced message

* Delivering an average of 12,000+ impressions

. LEGENDARY
$400 per month promotion FISHING

=

Carnon River Ranch

Birshiy b
Netpiurs P neiae

Alzeky & Kon=Contigaon 15
Trave Direoury

E A

Mike Floyd, Associate Publisher | m. 706.231.0826 = o. 706.823.3739 | mike.floyd@morris.com




< SPECIFICATIONS

Magazine PRINT Display ads

FULL PAGE
8%" x 10%”
TRIM
8%" x11%"
BLEED

(SEE MECHANICAL
REQUIREMENTS)

ONE-HALF

VERTICAL

TWO- 4% X 7%

VERTICAL
THIRDS "
VERTICAL 2%

X
4%" x 10” 10”

ONE-SIXTH

HORIZONTAL

A% Xx 2%

Creative Material Requirements

No Film Accepted

Apple/MAC Platforms Only

Applications/Formats: InDesign, Photoshop, lllustrator, PDF/X-1a
Media:PDF, CD-ROM, DVD

PROOFS

Please include a complete set of full-size,advertiser-approved accurate laser
proofs* of all pages. Mark placed art as FPO(for position only) if it is to be
replaced bydesigner. Please send color proofs for high-quality proof matching.
FOUR-COLOR ADS, ADVERTISER APPROVED COLOR PROOF MUST BE PROVIDED

*See www.swop.org for a listing of swop certified proofs.

FILES

File is considered complete if no additional work is required prior to output.
Client/Agency will be notified if files are not to our specifications and will be
asked to deliver via our FTP site. If Client/Agency is unable to resend file and
if materials allow, there will be a $100 charge for resizing inaccurate ad.

FONTS

Screen and printer fonts used both in ads and in the graphics must be included
to image your job correctly (including embedded fonts). All fonts used in Adobe
lllustrator should be converted to outlines. No True Type Fonts!

SUPPORT FILES
Include all images and art created.

ONE-
SIXTH
ONSECZIL-FI{LRD VERTICAL
A% x 4% 2;{1
4%

Sporting
Emporium

ONE-HALF

HORIZONTAL

7x4%

ONE-HALF

7x4%

Digital Image Requirements :
* Image resolution minimum of 300 dpi. (CMYK only, no RGB)
* Four-color images’ maximum density is 285%.
* Blackshadow dot should not exceed 85%.
* Save images as EPS format (no JPEG or TIFF file format).
* Preview should be 8bits/pixels; DCS should be OFF (SingleFile).
 Encoding needs to be Binary.

Mechanical Requirements
Printing: Weboffset,perfect bound Trim Size: 81/8” x 107/s”

Bleed page sizes allow for V/s"trimoneachedge. Bleed page size is 838
x 11%/8” allowing at least ¥/8” added on all sides to allow for bleed. All type and
images must be no closer than 4" from trim.

Preferred Positions
Requested positions are subject to availability. Any guaranteed or special
position will be charged an additional 10% of earned rate.

Cancellations
Cancellations must be in writing and received by Publisher prior to the ad
reservation close date.

Frequency Discounts and Inserts

Frequency discounts are based on the number of ads run in a contract year.
(A contract year may start at anytime) Advertisers who increase their
frequency during the contract year will be rebated; advertisers who cancel
or do not fuffill their contract will be charged the difference of rate earned.

GENERALCONDITIONS

Recognized agencies earn a 15% discount. The publisher reserves the right to reject any advertising or to request alteration in content prior to publication. Advertisers and agencies assume liability for
all content, expressed or implied, including copyrighted material. Publisher is not responsible for any errors or omissions contained in the advertisement submitted or for the production quality of the
advertisement produced by outside agencies. All restrictions on ad placement or other stipulations are at the sole discretion of the Publisher. All advertising orders accepted are subject to the rates and
terms of the current ratecard; any order submitted within correct terms or rates will be inserted according to current rates and terms. Rates are subject to change upon notice from the Publisher.

Production Contact Information

Shipping Instructions:

Address all advertising materials and accompanying insertion orders to:
Nina Eastman

725 Broad Street

Augusta, GA 30901

Production Questions:
If you have any questions about production specifications,
contact the Ad Coordinator at: Nina Eastman
Phone: 706-823-3569
nina.eastman@morris.com

Member of the Mf*-c-ms Media Metwork

Mike Floyd, Associate Publisher

m. 706.231.0826 | 0. 706.823.3739 = mike.floyd@morris.com




