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It is often said that Gray’s Sporting Journal is a publication for discerning sportsmen, but how does one 
qualify what “discerning” really means? We figure it means our readers are particular about many things, 
but especially firearms, fly tackle, apparel, and destinations. They’re also particular about what they read, 
and Gray’s has become as much a part of their lives as granddaddy’s shotgun, a beloved bird dog, or a trea-
sured bamboo fly rod. 

Every year, we hear from dedicated subscribers of all ages who have grown old or grown up with Gray’s 
Sporting Journal. Some may have discovered it years ago, sitting fireside at an Alaskan lodge or huddled 
around a deer camp stove. Others may have come to know it because a father or favorite uncle introduced 
Gray’s to them in hopes that they, too, might appreciate its understated elegance and sophistication. Either 
way, generations have been brought together by a shared passion for fine literature, wing shooting, fly fish-
ing, and an appreciation for good stories, well-written, about great adventures in faraway places, accompa-
nied by beautiful, world-class photography. 

But there’s also this: Integrity. Gray’s is free of gratuitous product mention, and after nearly five decades 
remains loyal to its original blueprint of relying on random, unsolicited submissions for content. It was 
born, and remains, a true and genuine literary journal. No other publication in the outdoor industry can lay 
claim to this unique recipe, which is why Gray’s continues to stand out among its peers. 

Today, Gray’s Sporting Journal abides in people’s lives because it delivers on the promise of birds flying 
on opening morning or wild trout rising to a hatch. It helps you fondly remember where you’ve been, and 
dream of where you may one day go. It speaks to you with writing as beautiful as the art scattered through-
out its pages and the photographs that speak to you in ways that words cannot. Thriving in an ever-chang-
ing world, not because it’s like other hook and bullet publications, but instead because it is so very different. 
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BEST
OF BOTH 
 WORLDS

Chasing upland birds in Big Sky 
Country, in a fine lodge and on 
public land. BY RUSS LUMPKIN
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BEST

DEREK JERRELL
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LOST AND FOUND (DETAIL), BY LOU PASQUA
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GUN
DOG

Sometimes it’s best 
to abide by what 
you’re thinking 

at the time. 
By O. Victor Miller
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P H OT O G R A P H Y  BY
ADAM TAVENDER

ON THE
DEAN
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It’s hard to keep a good island down. By Rich Chiappone 

Acklins Comeback

October 2021  ·  105

HEXHEXGIANTSGIANTS
HEXGIANTS
HEXof the

IT’S HARD TO IMAGINE AN ANGLER MORE OBSESSED

with the Hex hatch than Kelly Galloup. Obsessed doesn’t describe it nearly 

strong enough. His father initiated him the summer he was nine years old, 

and after that he didn’t miss a season for 40 years. One year not long ago, he 

fi shed the hatch 61 nights in a row, missed a night, then fi shed it for another 

17 nights. He’d probably have maintained that pace if he hadn’t moved to 

Montana and gotten diverted by whatever it is people do out there. 

During a hatch, most trout will 

select a specifi c feeding lane. 

This fi sh roamed. By Jerry Dennis
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GSJ ANGLINGby Scott Sadil

Papa  Gallo, to You!

Papa  Gallo, to You!
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Papa  Gallo, to You!

Papa  Gallo, to You!
How the hell will I ever  

   make it back here?

ROOSTER (DETAIL), DEREK DEYOUNG

 April 2021  ·  73

GSJ EATING by Martin Mallet

NOT ALL FIRSTS 

are memorable, but I do remember the 

first time I tried fly fishing. I was at a 

biological field station, and as it turns 

out, a disproportionate number of the 

biologists there were fly fishers. I was 

not among them. The minutiae of line 

weights, leader construction, and perfect 

drifts seemed more than a little esoteric 

to someone accustomed to just throw-

ing a lure and cranking it. Even so, it was 

obvious that fly fishing’s charms must be 

powerful in order to hold the devotion 

of such a diverse group of people from 

around the world.

Fly fishers are nothing if not eager to 

convert others, so when it became obvi-

ous that I didn’t “get it,” they decided to 

put a rod in my hand, send me out to 

a freshwater dock, and assure me that 

I would figure it out. Most of the first 

hour, I simply tried to get line out, but 

I flailed about uselessly and got tangled 

in the resulting messes. 

BLUEGILL
ON THE FLY
A first time for everything.
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BLUEGILL, CLAYTON PENNELL

 April 2021  ·  85

GSJ BOOKS by Chris Camuto

With upland hunting, it’s hard to say 

whether the birds or the dogs are more impor-

tant—the whistling rise of woodcock and that burst 

of grouse out of grouse-colored woods or the wide 

work of a pointer or a setter locked up on point in 

front of you. It’s both the birds and the dogs, of 

course, and more—coverts and comrades, Model 

12s and Parkers, seasons and memories. Wil-

liam Sharpe’s Gone to the Feathered Dogs 

(Click Clack Writing, softbound, 172 pages, 

$12.95) is a casual account of a life entwined with 

breeding and training setters, and hunting wood-

cock and grouse out of central Pennsylvania, with 

a little field trialing and judging thrown in. Bill 

Sharpe set aside his 16-gauge Model 12, an old set-

ter he bought while training at Fort Rucker, and 

his ‘67 Mustang Fastback to pilot a helicopter in 

Vietnam in 1969.  He had grown up hunting and 

fishing in a kind of hardscrabble way, plying a used 

Mossberg bolt .410 and a steel fly rod. He bought 

his first dog, a beagle for rabbit hunting, with pa-

per-route money. After mustering out, he picked up 

the Model 12 and continued a lifelong dedication 

to bird hunting and dog work in improving circum-

stances, finishing his career as an emeritus professor 

of forest hydrology at Penn State.

In Gone to the Feathered Dogs, Sharpe offers an 

entertaining account of his experiences as a breeder 

and trainer of English setters. His training days go 

back to the era some of us remember, when Richard 

A. Wolters and Delmar Smith were the standards 

of training theory and practice. He made his way 

forward, adjusting his breeding choices and train-

ing techniques dog by dog: “Sometimes it helps to 

think like a dog.” The short essays in this book re-

count him moving forward, enjoying the trial and 

error of dog work as well as the rewards of hunt-

ing behind a dog that can parse woodcock sloughs 

and grouse coverts. Sharpe is a self-confessed old-

school, “brass bell guy.” As a hunter, he can appreci-

ate a “meat and potatoes dog” who gets it done in the 

autumn woods. As a field trailer, he loves dogs that 

show how it should be done. He has some wry sto-

ries about his years in the saddle as a field trial judge. 

Sharpe’s expertise as a forest hydrologist at Penn 

State comes into play, as his research intersected with 

the science of woodcock and grouse habitat.

Paul E. Chase grew up on the other side of 

the covert, if you will, from Bill Sharpe. He trac-

es his roots in southern New England to Wil-

liam Bradford of Plymouth Colony fame. But 

dog men are dog men, and bird hunters are bird 

hunters, and there is a pleasant resonance between 

Sharpe’s writing and Chase’s Further Meander-

ings of a Snake Meadow Editor (Peter E. 

Randall Publisher, hardbound, 140 pages, 

$24.99). These are also short, excellent  accounts 

of woodcock and grouse hunting in Connecticut 

(often at the Snake Meadow Club, whose news-

letter Chase edits), Maine, and Vermont from the 

“The farther away a dog can hear you, the farther away it tends to range.”

William Sharpe, Gone to the Feathered Dogs

 Birds & Dogs,  
Dogs & Birds
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GSJ POEM by Dennis C. Harrod

We pretend to hunt now, the dog and I,

overrun as we are with years,

walking into the woods

with the echo of a bounce in our step.

We follow a familiar brambled path

past tangles of fallen trees

to the edge of a cedar grove

where I stop to watch the falling snow.

The dog lies down while I watch snowflakes drift

and flutter among the dark boughs.

Then, when I move to resume the hunt,

he rises, turns, and begins the short walk home.

We Pretend

Dennis C. Harrod is a retired Spanish teacher and journalist who came to hunting later in life.  

He is grateful to live in Central New York among the endless woods, fields, swamps and creeks.
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Gauging the 
Rightness 

of It All
Light tackle, for birds 

or fi sh, is . . . Well, 
it’s complicated.

GSJ SHOOTING by Terry Wieland
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T
he story as told to me went some-
thing like this. A pretty serious wing 
shooter arrived at a shooting planta-
tion outside Thomasville, Georgia, 
and proudly unpacked his Purdey 

game gun—an exquisite creation from 1912 or 
thereabouts, with two-inch chambers.

The perfect bobwhite quail gun, he thought, 
until he was told he couldn’t hunt with that “meat 
gun.” They allowed nothing bigger than 20 gauge, 
supposedly in the interests of sportsmanship. Back 
home in Colorado, our man took his Purdey—for 
which he had paid $49,000—into a high-end gun 
shop, hoping to trade it for something acceptable  
in Thomasville.

The proprietor was happy to take it in trade and 
went looking for something suitable in 28 gauge.  
It was not the first time he’d encountered the  
problem, and this mini-fad was driving a mini-
boom in 28-gauge guns at the expense of 12s, 16s, 
and even 20s.

Since the 1990s, when catch-and-release 
fishing transmogrified from charming eccentricity 
to de rigueur “proper” behavior to (in places) legal 
requirement, some wing shooters have been alter-
nately decrying and apologizing for their inability 
to do the same right-minded, conservationist thing 
with quail and grouse. Even a few big game hunters 
have been heard to mutter similar politically correct 
sentiments.

Alas, in our world of high-velocity projectiles, 
the closest we could come was to give up guns in 
favor of photography or hunt until the time came 
to pull the trigger and then mentally “count coup” 
instead and wish the animal a long and happy life. 
Around this time, they started shooting rhinos in 
Africa with dart guns, then having photos taken 
with the happily sleeping beasts, and it was sug-
gested that big game hunters might adopt this 
approach wholesale. For a whole number of rea-
sons—the proliferation of drug-addicted rhinos, for 
one—the idea never went anywhere, even on exotic 
game ranches where it might have been feasible.

Levity aside, ethics in hunting both birds and 
big game is a serious and thorny issue, and the de-
bate comes at you from every angle. Bowhunters 

condemn rifles as being “too easy” while rifle hunt-
ers dismiss arrows as “wounding sticks.” Since the 
aim of a hunter is to kill game—kill, not merely 
wound—there is no easy answer.

In some types of fly fishing, so I’m told, us-
ing very light tackle puts the emphasis on fishing 
skill. This practice has been advanced in support of 
the argument for the small-gauges-for-quail rule, 
where supposedly it “gives the bird a chance.” Alas, 
that’s a simplistic suggestion that doesn’t hold wa-
ter. I consulted our longtime editor and angling col-
umnist, Jim Babb, about the question of light tackle 
and found that a parallel argument exists to the 
28-gauge debate. He told me of one famous exam-
ple, legendary Esquire editor Arnold Gingrich, who 
fished for everything with a Paul Young Midge 
rod—the fly fishing equivalent of a .410.

“Anglers with [Gingrich’s] level of expertise 
can sort of pull it off,” Jim told me. “But most  
anglers only think they have that ability and leave 
behind a trail of exhausted fish and exhausting,  
self-aggrandizing stories.

“You can certainly hook and possibly land a 
twenty-pound Atlantic salmon on a six-foot four-
weight designed for a six-ounce brook trout, but 
neither you nor the salmon will enjoy the experi-
ence. For fish you mean to release, you ought to 
bring them in as quickly as feasible and release 
them with a minimum of fuss.”

This, as I understand it, does not fit with the 
ethos of light tackle, which requires playing the fish 
carefully—and at great length—to keep it from 
breaking off.

A parallel “light tackle” argument could be made 
in favor of hunting deer with .22s, but in the 1930s, 
hotshots like the .220 Swift were outlawed for big 
game in many states because they wounded more 
deer than they killed. Exactly the same principle 
applies, in most cases, to smaller gauges for birds.

Instead of giving the bird a “sporting chance,” 
what they actually do is increase the likelihood 
of a wounding shot rather than a clean kill. Now, 
some really good shots make a fetish of using only 
a Winchester Model 42 (.410) on everything up to 
geese. And, yes, I’ve known a couple of these guys. 
They use only full choke, to concentrate the pellets 
in a tighter pattern and then try to make head shots. 
All very well if you’re good enough to do it, but I, 
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GSJ JOURNAL by John Barsness

The largest grouse in North America—the 
sage grouse—was formally “discovered” in 1805 or 
1806, meaning someone described the bird well 
enough for other humans to recognize it. The de-
scriber was Captain Meriwether Lewis, who with 
William Clark led an expedition organized by Presi-
dent Thomas Jefferson to explore the country from 
St. Louis to the Pacific. The expedition first encountered what Lewis 

called the “cock of the plains” while laboring up the 
Missouri River toward the Rocky Mountains. They 
found “large gangues” in the sagebrush country 
along the Missouri and, after crossing the Rockies, 
in what’s now eastern Washington. Lewis described 
a mature male killed near the mouth of the Snake 
River, “about (two-thirds) the size of a turkey” with 
a 42-inch wingspan. He was referring to average 
wild turkeys, like those they killed and ate early in 
their trek, not to supermarket birds. Lewis described their color as brown with a 

“dove” overcast, and noted the grouse’s diet was 
“almost entirely that of the leaf and buds of sage-
brush,” adding, “The flesh of the cock of the plains 
is dark and only tolerable in point of flavor.” The 
ultimate point of pursuing upland birds is food, and 
sage grouse flesh still receives mixed reviews. Sage 
grouse eat sagebrush because, unlike other grouse, 
they don’t have a muscular gizzard, filled by pecked-
up grit, to grind the shells from hard seeds. Since 
they can’t digest seeds, they instead eat juicy young 
grasshoppers, green bunchgrass and, especially, sage 
leaves. During winter, sage can be their entire diet, 
since sagebrush is often the only plant accessible in 
crusted snow.

Despite the flavor, North Americans historically 
ate sage grouse when they couldn’t get other game. 
The first such hunter in my family was my pater-
nal grandmother, a young Minnesotan who home-

Prairie Sage

steaded by herself in central Montana around the 
end of World War I, reportedly because of a soured 
love affair. 

Widespread subsistence hunting made big game 
scarce, so she killed and ate a lot of sage grouse. 
Never owning a shotgun, she used a pump-action 
Winchester .22, which came in handy for other 
purposes, such as shooting holes in empty tin cans 
tossed in the air while local cowboys rode by. This 
prevented undesired socializing. Eventually, she 
married the non-cowboy Norwegian farmer on the 
neighboring homestead. He owned a shotgun, but 
when they hunted together she used the .22, often 
dropping birds after he had missed.Unlike many legendary grandmothers, she was a 

bad cook. Even when I knew her, she could still trans-
form white bread into black toast and elk steak into 
saddle leather. As a result, my father looked queasy 
when anybody mentioned sage hens—one reason I 
never ate one until my late teens, after starting my first 
full-time job, as a cowboy, in southeastern Montana. 

I got Sundays off and, during the fall, went 
hunting. After mountainous western Montana, 
the flat plains appeared boring, especially through 
the windshield of a pickup truck. Hiking across 
the ridges and draws changed my mind. To some 
hunters, there’s an attraction to landscape made of 
sheer distance, where game’s far more visible than 
in mountain forests. One September Sunday, I killed a big sage 

grouse. The rancher’s wife cooked it, using what a 
foodie once called “can-opener cuisine,” slow-cooking 
chunks of meat in undiluted mushroom soup. This 
tasted pretty good, so I kept hunting sage grouse, 
but it wasn’t until the 1980s, when my wife, Eileen, 
and I moved to central Montana, that we really 
learned to cook them. During those years, the bird population ranged 
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GSJ ART by Brooke Chilvers

Sporting art illustrator and author William 

J. Schaldach (1896–1982) wrote of his early life in 

the Midwest: “I can’t remember the day when I 

didn’t long to be afoot with rod or gun.” Until the 

self-described “desert rat” abandoned first Michi-

gan, then New York, and finally leafy Connecticut 

for the Sonoran Desert in 1956, “Days off in au-

tumn were devoted to the pursuit of ruffed grouse, 

woodcock, pheasant, bobwhite quail, jacksnipe, 

and wildfowl,” recalled Schaldach. Publishing his 

first outdoor article at only 19, the mostly self-

taught artist succeeded early in creating an idyllic 

existence. “When he is not fishing or hunting, he 

writes and illustrates books about those sports,” as 

one desk-bound critic described it.   

Schaldach’s exceptional career can be traced 

back to the school prize he was awarded 

for “excellence of biological exhibit” , 

a copy of Upland Game (1904) from 

Macmillan Company’s renowned 

American Sportsman’s Library se-

ries, with its appealing full-page 

illustrations by A.B. Frost, Louis 

Agassiz Fuerte, and Charles Liv-

ingston Bull (1874–1932). 

Bull’s elegant charcoal 

and ink drawings of rab-

bits, foxes, and bears 

were especially suitable 

for reproduction as half-

tones in such tomes. In 

fact, Bull is credited with practically inventing the 

“illustrated animal story” genre, which Schaldach 

subsequently transposed to gamefields and fast wa-

ters, their narratives built on his own life experienc-

es and encounters. They reveal a man exceptionally 

sensitive to his surroundings. 

Schaldach’s own upland memories stretch back 

to his first scatter-gun—a single-barrel 16 gauge 

whose stock he pretended was walnut. “The heavy 

barrel, which had just enough taper to keep it from 

looking like a gas pipe, was tastily blued in a bright 

indelible hue; it gleamed and flashed in the sun like 

a Montana diamond.” 

The artist had perhaps an even greater devotion 

to fly fishing, starting with summer trips to Min-

nesota at age nine. “He fished 

and studied fish and painted 

fish all his life,” wrote one 

biographer. “His pictures, there-

fore, convey not only what he saw, but his 

thoughts and his feelings and his understanding 

of fish as well.” 
Fishing was also a spiritual endeavor. “You 

are nearer to God out there, whether you 

wade a stream, fish the lake, or sail the sea, 

and I defy you to return from your day with 

rod and reel other than as a better, a 

wiser and a more contented 

man,” preaches Schal-

dach. Surely the artist 

is describing himself 

William J. 
Schaldach
 Sporting art as autobiography.

RIGHT: BOBWHITE COVEY FLUSH

LEFT: BROOK TROUT FEEDING
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RIGHT: BOBWHITE COVEY FLUSH

LEFT: BROOK TROUT FEEDING
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GRAY’S GEAR & LIFESTYLEGSJ

While many well-known name-brand manufacturers produce an excellent hunting vest, 

the one we keep hearing about from hard-core bird hunters is created at home by Bob 

Welsh, the owner of WINGWORKS. Based in Hailey, Idaho, Welsh has custom-assembled 

what he describes as “a chassis the hunter can personalize” and sold it direct-to-consumer 

for 15 years, with an emphasis on serving hunters who navigate the roughest terrain over 

long distances while handling their own dogs. With a wide array of accessory options, his 

upland wing shooting vest (roughly $260, depending on customization) has become a 

treasured part of many an upland hunter’s field ensemble. A pair of 54-ounce water 

bottles rides atop a weight-bearing foam waist belt—a serious upgrade over 

strap-style vests when it comes to unrestricted movement while walking 

and shooting. Durable mesh, Cordura, and ballistic-cloth construction 

combine with simple-to-make adjustments and an exceptional load capacity 

to create a vest that thrives across a variety of climates and conditions. To learn more, visit 

www.wingworks.biz. 

If you’ve departed a lodge with a new 

hunting or fishing shirt to com-

memorate your week of good for-

tune, there’s a pretty good chance the 

label inside the collar reads CAPITAL 

SPORTSMAN. The Nashville-based clothier has long provided branded ap-

parel for the world’s finest sporting destinations, but you don’t have to visit a first-

class operation to find your new favorite shirt. The Ultimate Hybrid ($59, with 

optional shooting patch) was designed for style, versatility, and comfort—ideal for 

days that are likely to include a combination of travel, time on the water or range, and 

wandering about town. Buttery-soft mesh vents under the arms and along the back 

deliver plenty of ventilation, while there’s just enough space in the open front pocket for 

storage without looking blousy. There’s also a hidden security pouch for spare leaders, tip-

pet, or a fly wallet. Learn more at www.capitalsportsman.com. 

While the concept of traveling light is ideal in theory, the fact remains that many sportsmen look more like the 

Beverly Hillbillies than Jason Bourne when it comes to packing up for a three-day weekend. Thankfully, PAK-

MULE owner Kansas Sartin has created a lightweight, rust-free alternative to a burdensome utility trailer with his 

TIG-welded, hitch-mounted gear carrier ($795). Boasting a classic style that looks equally at home behind a high-end 

modern SUV or an old-school Jeep CJ-7, the Pakmule offers 12 square feet of room for up to 500 pounds of gear. But 

unlike heavier options that prove awkward and burdensome for the solitary sportsman, the Pakmule weighs just 42 

pounds, so you can handle it solo. Plus, an innovative anti-wobble connection ensures great balance on road or trail, 

so you won’t experience any “sway” while navigating winding roads or rough terrain. Best of all, you can still raise your 

lift gate without removing the carrier from your trailer hitch, providing easy access to family, dogs, or gear inside your 

vehicle. To learn more about how you can pack heavy and look good doing it, visit www.pakmule.com.
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GRAY’S GEAR & LIFESTYLE
GSJ

No tool played a more vital role in the settlement of 

our nation than the trusty ax, a hardworking im-

plement that traces its American roots back to the first 

blacksmith shop at Jamestown in the Virginia Colony of 

the early 1600s. While countless regional artisans cre-

ated hundreds of different patterns, the state of Maine 

always led the way with more than 300 ax-making com-

panies at the peak of production in the late 19th century. 

But by the 1960s, the advent of gas-powered chain saws 

brought this era of American craftsmanship to a close. 

Now, BRANT & COCHRAN is bringing it back with 

its Allagash Cruiser ($269), the only Maine wedge- 

pattern ax being made today. Forged in its South Port-

land shop from 1050 carbon steel, this 2½-pound ax 

with a 28-inch Amish-turned hickory handle displays 

the same attention to detail one might expect from a fine 

fly rod or custom shotgun. Heirloom quality and highly 

functional, it’s the perfect companion for your hunting 

cabin or mountain retreat. www.bnctools.com

Given the popularity of his still much sought-after Edisto Oyster 

Knife, which debuted nearly a decade ago, one might say South 

Carolina’s CHRIS WILLIAMS (www.williamsknife.com) has the tasty 

bivalves to thank for much of his success. Little wonder he’s the 

guy who keeps engineering easier ways to eat them. With his new 

Oyster Grip ($20), Williams has created a heat- and moisture- 

resistant, no-slip, FDA-grade silicone mitt that allows you to navigate your 

way around an oyster table without any of the usual dangers associated with 

scalding heat, sharp edges, or beverage-induced shucking mishaps. Best of 

all, it washes clean with no residual smell or bacteria, making for easy storage. 

Available in a wide array of colors and customizable for your personal or corpo-

rate event, the Oyster Grip is the very tool you’ve been waiting for if you love the 

salty goodness but can’t abide the messy hazards that often come with digging 

into a bushel of steaming filter feeders. www.oystergrip.com 

Even a hard day chasing bird dogs or stalking elk 

isn’t enough to guarantee a good night’s sleep if you 

don’t have the right equipment. With the NEMO Flyer 

self-inflating sleeping pad ($120 to $140), you’ll have one less 

thing to worry about when the sun goes down. Enjoy a radical new 

hybrid design that combines the thickness of an air pad without losing the 

proven durability of foam—all while packing tightly and adding less than two 

pounds to your load. Nemo’s unique approach removes 60 percent of the foam one 

might see in comparable pads yet increases thickness by almost 300 percent when inflated, 

giving you more comfort without sacrificing length and width or adding bulk. A zero-profile, 

micro-adjustable valve makes for easy fine-tuning and fast inflation of this 3D-sculpted mattress, mark-

ing the difference between a comfortable week in the woods or coming home early. www.nemoequipment.com
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The Solo ($254 or $620 with X-Curve Frame) has been a foundational pack at 

Bozeman-based STONE GLACIER since its introduction in 2012. A recent 

redesign features an internal compartment that secures and provides easy access to 

your spotting scope while creating more room in the main partition for additional 

gear. At its core, however, the Solo remains the same bag as before, perfect for three- 

or four-day trips to chase everything from eastern whitetail to western goats. There 

is easy access through a large, horseshoe-shaped main zipper that opens a single 

spacious compartment to allow for customization with all Stone Glacier acces- 

sories. Meanwhile, an external zip pocket across the top of the pack keeps necessities 

such as GPS devices, binoculars, knives, and game calls within quick reach. The 

Solo has a 3,600-cubic-inch main bag but includes a “load shelf ” that expands the 

pack’s carrying capacity to more than 6,000 cubic inches and is perfectly designed 

for hauling elk quarters, or an entire boned sheep or deer. The Solo weighs in at 4 

pounds 9 ounces on a medium X-curve frame. To learn more about Stone Glacier’s 

backpacks, tents, sleeping bags, and technical apparel, visit www.stoneglacier.com.

Welcome to October, arguably the perfect month for casting to redfish along the shallow 

coastal marshes and tidal flats. HOBIE gets you into all the right places with its new Pro 

Angler 12 360 Series ($4,599), featuring innovative Kick-Up Fins that immediately retract 

upon impact with any obstacles, thereby letting you glide into spots that might otherwise 

prove inaccessible. The MirageDrive 360 steering system provides full-circle power 

and extreme maneuverability, while a rock-solid platform atop an extra-wide 

hull allows you to stand up and cast but still maintain stealth thanks to 

EVA noise-reducing traction pads. The super-comfortable, easily 

adjustable Vantage ST seat with BOA lumbar support encour-

ages more hours on the water, plus there’s plenty of room 

to mount your rod holders and electronics along the 

12-sided Hobie H-Rail bars. Storage space abounds, 

and a pivoting tackle-management system provides 

easy access while keeping you organized. Now all you 

need is a tailing tide. www.hobie.com

F inally, the ideal footwear for any watery occasion. With its new Pro Approach Shoe ($149), ORVIS has created 

an incredibly versatile, lightweight, and quick-drying companion that’s perfect for hiking to and from the stream, 

boating, wet wading, and stalking the flats. An integrated Ariaprene sock prevents debris infiltration and provides solid 

ankle support, while a nonmarking Michelin Outdoor Extreme rubber sole offers excellent wet traction and abrasion 

resistance. Seamless cage construction creates the perfect 

pairing of superior drainage and rugged durability, and at 

only 23 ounces, the Approach is lightweight enough for 

all-day comfort. There’s also a removable 3D-molded 

OrthoLite insole, plus an integrated hood that allows 

laces to easily tuck away. Hike in, fish, or kayak all day, 

and then wear them around camp in the evening. 

Rarely does one find a piece of outdoor equipment 

that does this many things so well. www.orvis.com
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E ngineered to replace the Rio Gallegos with an emphasis on mobility and durability,  PATAGONIA’S new Swiftwater Expeditions Zip-Front Waders ($749) offer a bevy of upgrades, features, and options from one of the fly fishing industry’s most environmen-tally conscious brands. An adjustable, quick-release suspender system allows you to con-vert from chest- to waist-high wading with ease, while hand-warmer pockets with zip flaps are ideally located on the exterior. Anatomical left- and right-foot booties boast less volume and a more socklike fit, paving the way for all-day comfort, and the sub- mersible YKK front zipper is fully waterproof. There’s also a no-snag wading belt, along with  front and rear loops, plus a pair of internal daisy chains for tools. Upgrades abound, and it is  especially apparent that Patagonia went the extra distance when it comes to comfort and fit. And in true Patagonia fashion, both the upper (63/5 ounce) and lower (92/5 ounce) wader sections  are composed of 100 percent recycled polyester microfiber in four layers of high-density fabric bonded to 100 percent recycled polyester backer. www.patagonia.com 

Nobody puts more thought into keeping you dry than SIMMS Fishing. With its new Challenger jacket and bib ($200 each), the Bozeman-based manufacturer of world-class waders has proved equally adept at creating stylish, lightweight, and breathable rain gear that is sure to keep you protected, no matter how hard Mother Nature tries to send you home. The jacket boasts two zip-pered hand-warmer pockets, a three-point adjustable storm hood, and a dual-drawcord hem. The bib features a kill-switch attachment at the belt loop, a drop-in pocket with drain for pliers, and zippered cuffs so you can keep your shoes on while sliding in and out. Together,  the pair shelters you against the contrasting bitter cold mornings  and afternoon storms that often accompany early-spring outings. Constructed of 100 percent nylon, with a two-layer Toray Delfy  fabric technology shell, the Challenger delivers when you need it most. www.simmsfishing.com

When YETI introduced the 16½-pound Hondo chair ($300) roughly a year ago, it was beefy by design. A rugged, indestructible workhorse created to withstand maximum punishment, the Hondo proved a popular addition to Yeti’s ever expanding line of high-quality products. And if you’re driving to your campsite or tailgate party, it remains arguably the best outdoor chair ever created. On the other hand, if hiking in to a se-cluded spot is your style, then mobility may be your highest priority. That’s where the Trailhead chair ($300), which is 25 percent lighter than the Hondo, comes in. A comfortable, two-strap carry bag makes for easy transport, while the breathable, ultra-supportive FlexGrid fabric contours the chair to your body and eliminates pressure points. And, like the Hondo, the entire chair is impervious to the sun’s rays, eliminating any worries of chipping paint or disintegrating fabric. Each leg is anchored with ultra-strong GroundGrip feet, while industrial-strength tensioners on the back and arms prevent slip-page when locked into place. A cup holder is included, but the task of toting enough beer up the mountain falls squarely on you. www.yeti.com
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W hen co-owners Slim Whatley, Marshall Coover, and James Elledge hatched the concept of DUCK CAMP more than three years ago, it was based on the humble premise they could make a more light-weight, breathable hunting shirt that would prove tough and sturdy enough to better many of the delicate garments already on the market. Since then, the Austin-based company has evolved into a wide-ranging hunting and fishing apparel brand by combining excellent designs and fabrics with its original, vintage-based camouflage patterns. Its Duck Camp Woodland Camo is a vertical combination of greens, grays, and browns. This is the ideal concealment pattern for chasing spring gobblers and is now available in the company’s signature product, the lightweight hunting shirt ($89), which pairs perfectly with the rugged Cordura brush pants ($109) to create an excellent turkey combo. The shirt is great for keeping cool in temperatures that exceed 70 degrees and deftly strikes the balance between super-soft, breathable, and durable. The pants are highlighted by triple-stitched seams, a gusseted crotch for maximum mobility, and just enough stretch for comfort. www.duckcamp.com 

It takes a special fly rod to set the perfect scene. There’s you, of course, wading a high mountain stream that flows clear and narrow before elegantly cascading into a shadowed holding pool. And that gorgeous, wild brookie? It sipped the dry fly attached to the end of your 2-weight small-stream rod ($1,600), handcrafted by Ira Stutzman of HELLS CANYON FLY RODS. Built in Halfway, Oregon, to your exact demands and specifications, this ultrafast 6½-foot jewel is a delight to fish and comes ready to go with reel, line, backing, and a 23-inch carry tube for easy transport. Each exquisitely designed rod has its own artistic flair, right down to your choice of blanks, grips, and custom-balanced construction—all chosen and designed to your individual tastes. Hand-signed with your inscription or name, this heirloom-quality rod includes a lifetime warranty and serial number. www.hellscanyoncustomrods.net

T he story of GRUNDÉNS began in the early 20th century, when Carl Grundén, the fishing son of a fisherman, set out to find a better way to protect those who toiled atop the sea from the unforgiving weather that frequently pummels the western coast of Sweden. Today, this family-owned company strives to keep fishermen, both professional and recreational, safe from bad conditions across the globe. With its new Deck Boss ankle boots ($100, also available in low-cut slip-ons for $90), Grundéns has given us the next best thing to going barefoot. Whether you’re patrolling the deck of your flats boat or kayaking a fa-vorite river, keeping your feet cool, dry, and protected is imperative if you’re going to stay your best. The 100 percent waterproof Deck Boss uses a thermoregulated, antimicrobial cooling liner to keep your dogs from getting swampy. And should you find yourself in the enviable position of fighting the fish of a lifetime, the non-marking, gum rubber soles promise supe-rior traction to keep your feet planted on wet and dry surfaces alike. To learn more about this comfortable, highly functional footwear, visit www.grundens.com
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